B Kawasaki Group Mission Statement

Kawasaki formulated the Kawasaki Group Mission Statement as a compass directing the activities of the
Kawasaki Group. The statement incorporates the Group’s social mission and, to increase the Kawasaki
brand value, shared values, the underlying principles of management activities, and guidelines for the
daily conduct of each and every member of the organization.

Kawasaki, working as one
for the good of the planet

e We are the Kawasaki Group, a global technology leader with diverse integrated strengths.
e We create new value—for a better environment and a brighter future for generations to come.

Kawasaki Value

® We respond to our customers’ requirements
e We constantly achieve new heights in technology
® We pursue originality and innovation

The Kawasaki Group Management Principles

1 Trust As an integrated technology leader, the Kawasaki Group is committed to provid-
ing high-performance products and services of superior safety and quality. By doing /
so, we will win the trust of our customers and the community.

2 Harmonious coexistence The importance of corporate social responsibility (CSR) per-
meates all aspects of our business. This stance reflects the Kawasaki Group’s corporate
ideal of harmonious coexistence with the environment, society as a whole, local com-
munities and individuals.

3 People The Kawasaki Group'’s corporate culture is built on integrity, vitality, organiza-
tional strength and mutual respect for people through all levels of the Group. We nur-
ture a global team for a global era.

4 Strategy Enhance corporate value based on the guiding principles of “selective focus-
ing of resources,” “emphasis on quality over quantity,” and “risk management.”

The Kawasaki Group Action Guidelines

1. Always look at the bigger picture. Think and act from a long-term, global perspective.

2. Meet difficult challenges head-on. Aim high and never be afraid to try something new.

3. Be driven by your aspirations and goals. Work toward success by always dedicating
yourself to your tasks.

4. Earn the trust of the community through high ethical standards and the example you
set for others.

5. Keep striving for self-improvement. Act on your own initiative as a confident
professional.
6. Be a part of Team Kawasaki. Share your pride and sense of fulfillment in a job well done.
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Motorcycle & Engine

22.6.

Aerospace Systems

254,

Share of net sales
by segment

Hydraulic motor M7V (left)

Rolling Stock 8.9%

Dhaka MRT Line-6 cars for Dhaka Mass
Transit Company Limited in Bangladesh

Hydraulic pump K8V (right)

Precision Machinery & Robot

16.2. 21.5.

Energy Solution & Marine Engineering*
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Hydraulic pump for construction BX series spot welding robots for 100 MW-class combined cycle Liquefied hydrogen carrier
machinery automobile body assembly lines power plant developed by Kawasaki
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Overseas net sales ratio Domestic production sites Incorporated

52.6. 17 1896
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36,691

billion 9,790 overseas/
26,901 domestic
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